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Artificial intelligence has accelerated at pace, while political and regulatory direction 
in Europe has become less predictable. These structural shifts have shaped 
Position Green’s strategic direction. What was previously seen as a clear trajectory 
for European sustainability regulation changed materially through the CSRD 
Omnibus process. For companies that had invested in line with that direction, the 
consequences were immediate. 2025 became a year of recalibration, both for the 
market and for Position Green.

The regulatory pullback introduced uncertainty across the ESG ecosystem. Compli-
ance-driven demand softened, capital became more cautious, and sustainability initia-
tives not clearly linked to business fundamentals came under increasing scrutiny. At 
the same time, macroeconomic and geopolitical pressures shifted attention toward 
resilience, competitiveness, and energy security. Yet one structural truth has strength-
ened. Companies must remain investable, bankable, and insurable. Capital markets, 
financial institutions, and supervisory authorities continue to require credible sustain-
ability data. Transparency is no longer ideological. It is infrastructural.

The implication is clear: Compliance alone is not a durable strategy. Sustainability 
must be embedded in risk management, capital allocation, operational efficiency, 
and long-term value creation. This conviction guides our strategic direction. A second 
structural shift is equally important. Artificial intelligence is lowering barriers to entry, 
compressing traditional differentiation, and reshaping how enterprise platforms are 
built and delivered. We view AI not as a feature, but as an architectural reset. In this 
environment, scale alone is insufficient. Distribution, proprietary data, domain exper-
tise, and disciplined execution become decisive advantages.

In response, we strengthened our focus and capital discipline. At the same time, we 
accelerated our consolidation agenda. During 2025, we completed three strategic 
acquisitions, Morescope, Greenomy, and Factlines, strengthening our position across 
carbon management, regulatory reporting, and supply chain transparency. These 
transactions were largely equity-based, reflecting long-term alignment with founders 
and shareholders. Consolidation is not opportunistic. It is a core element of our 
capital allocation strategy. The European sustainability software market remains 
fragmented, while customers increasingly seek integrated, durable platforms. As fund-
ing conditions tighten and technology evolves, we see a clear opportunity to act as a 
disciplined consolidator.

Our ambition is to build one of Europe’s leading scalable, profitable, AI-enabled sus-
tainability platforms. Our financial framework reflects this discipline, with Rule-of-40 
performance as a benchmark for long-term value creation. We enter 2026 with stronger 
strategic clarity, a more focused operating model, and the continued active support of 
a committed shareholder base, providing stability and confidence as we execute on our 
transition and strategic priorities. Political momentum will fluctuate. Market sentiment 
will change. But the need for credible data, transparency, and measurable impact will 
remain.On behalf of the Board, I thank our employees, management, customers, and 
shareholders for their continued trust and commitment.

May, 2026

A message from the Executive Chairman

Joachim Nahem
Executive Chairman & Co-Founder

The past year confirmed how quickly the sustainability landscape can shift, 
in regulation, capital allocation, and competitive dynamics.
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A message from the CEO 

2025 was one of the most demanding years  
in Position Green’s history, and one of the most defining.

The regulatory reset following the CSRD Omnibus process created immediate 
turbulence across the ESG market. Having scaled rapidly in 2024, we entered 2025 
with a materially different operating environment. Elevated churn in reporting-related 
solutions, combined with our exit from the US market, impacted short-term ARR 
development. In response, we acted decisively.

We simplified the organisation, reduced complexity, and significantly lowered our cost 
base. Headcount was reduced by 40 percent from peak levels. These were difficult 
decisions, but necessary to reposition the company around a more efficient and 
resilient operating model. From the third quarter onwards, these actions resulted in 
a substantial reduction in cash burn. Financially, our next important milestone is to 
achieve profitability towards the end of 2026. Despite the turbulence, the underlying 
business remains strong. Carbon management ARR grew by approximately 39 
percent. Gross sales reached approximately NOK 42 million, and we closed the year 
with total ARR of NOK 220 million. Importantly, sales quality improved, with increasing 
contribution from upsell and cross-sell across the platform.

Entering 2026, demand remains structurally present, but the conversation with 
customers has evolved. The focus is no longer limited to reporting requirements. 
Customers are asking how sustainability can be embedded into operations, risk 
management, and decision-making. This shift aligns directly with how we are 
developing our platform. During 2025, we significantly advanced our investments in 
artificial intelligence, delivering progress across multiple areas and functions. Our 
ambition extends beyond incremental features, as we are prepared to pursue more 
fundamental shifts where they create real value, especially in how sustainability data 
is collected, analysed, and applied within our customers’ core workflows.

The integration of Morescope, Greenomy, and Factlines is progressing. Early 
commercial and product synergies are already visible, especially in Norway, where we 
have strengthened our existing team with the addition of Morescope and Factlines. 
Today, more than 1,000 organisations rely on our platform. We have sharpened our 
focus on scalable software, clear customer value, and disciplined execution. Our 
Sustainable Business Playbook reflects this direction, moving sustainability from 
compliance into operational and financial decision-making. Above all, 2025 tested and 
confirmed the strength of our organisation. Through restructuring and uncertainty, our 
people demonstrated resilience, professionalism, and commitment. We have retained 
the core capabilities and culture required to build an ever stronger company.

Our priorities for 2026 are clear:

•	 Continue our customer focus, including demonstrating ROI and real business value in the 
products and services we provide

•	 Further strengthen customer retention and expansion within our existing customer base

•	 Maintain Position Green's competitive positioning in our core European markets

•	 Deliver profitability

•	 Complete the integration of the three acquired companies

Sustainability is no longer driven by momentum alone. It is driven by necessity, risk 
management, and competitive positioning. We are focused, disciplined, and ready for 
the next phase.

May, 2026
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Daniel Gadd
CEO & Co-Founder



We have sharpened our 
focus on scalable software, 
clear customer value,   
and disciplined execution.
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Position Green at a glance

Founded in 2015 in the Nordics, Position Green is a 
leader in ESG software, with technology and  
expertise that supports organisations to accelerate  
their sustainability journey. 

Our end-to-end offering combines proprietary ESG software, 
specialized advisory services, and e-learning.

By making sustainability measurable and actionable, Position Green optimizes ESG 
reporting, enhances data management and helps businesses build robust strategies 
that reduce risk and create long-term value.  

As market demands for transparency and sustainable practices grow, Position Green 
continues to scale, supporting over 1000+ customers worldwide.

Our 
mission 
and 
vision 
To revolutionize how 
businesses integrate 
sustainability in the 
pursuit to create a 
sustainable, fair and 
resilient future

h o m e  /  01  :  i n t r o d u c t i o n
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Everything you need for efficient 
sustainability management

Plus hands-on support from experienced sustainability advisors

Materiality 
assessment

Carbon  
management

Supplier
management

Investment
management

Sustainability
reporting modules

7
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General information

Enabling customers to turn sustainability 
data into measurable performance
SBM-1

Position Green is a pan-Nordic 
sustainability management 
company, operating in the 
“Software and IT services” 
industry, combining a scalable 
software platform with expert 
advisory services. 

The business model is built around 
recurring software subscriptions, com-
plemented by advisory engagements, 
enabling customers to embed sustain-
ability into core business processes.

The software platform supports 
customers in collecting, managing 
and reporting sustainability data 
across key areas such as carbon 
accounting, sustainability reporting, 
supplier assessments and sustainable 
investment management. Advisory 
services help customers translate 
requirements into action, supporting 
strategy development, regulatory 
implementation and decarbonisation. 

Close integration between software 
and advisory drives continuous 
innovation, as insights from customer 
engagements inform platform 
development, while digital capabilities 
enhance the scalability and impact 
of advisory services. Together, these 
offerings enable customers to move 
beyond compliance-driven reporting 
towards measurable improvements in 
sustainability performance and long-
term value creation.

Position Green’s ability to deliver value is 
closely linked to its people and tech-
nology. The business relies on skilled 
employees to develop and deliver both 
software and advisory services. In doing 
so, Position Green’s operations generate 
employee-related and software-related 
emissions. At the same time, the com-
pany’s solutions support customers in 
reducing any negative ESG impact on 
the one hand, and creating value from 
sustainability approaches on the other 
hand. As a trusted provider of digital 
sustainability solutions, cybersecurity 
and responsible data management are 
fundamental to maintaining customer 
trust and safeguarding sensitive data.

In 2025, Position Green strengthened its 
customer offering through the acqui-
sitions of Greenomy, Morescope and 
Factlines, expanding capabilities in regu-
latory reporting, carbon management, 
mid-cap SaaS solutions and supply 
chain management. These additions 
enhance the platform’s ability to serve 
customers across different levels of 
maturity and complexity, supporting the 
company’s ambition to act as a con-
solidator in the sustainability software 
market.

Following these developments, Position 
Green serves two primary customer 
segments:

•	Mid-cap companies, including lower 
mid-cap, seeking scalable, SaaS-first 
solutions to manage and report sus-
tainability data efficiently

•	 Enterprise customers, typically large, 
listed or highly regulated organisa-
tions, requiring integrated solutions 
combining software, advisory and 
alignment with assurance expecta-
tions



Geographically, Position Green operates 
across the Nordics, Benelux, the UK and 
the DACH region. During the report-
ing period, the company initiated an 
orderly exit from the US market to focus 
resources on delivering scalable growth, 
enhanced customer value and market 
leadership in Europe.

In 2025, Position Green launched a 
refreshed strategy for 2025–2028 
focused on profitable growth, sharper 
market prioritisation, and strengthened 
customer value creation. Several of the 
strategic ambitions are directly or indi-
rectly linked to the company’s material 
sustainability topics. Targets related to 
customer Net Promoter Score (NPS) 
and employee NPS (eNPS) are directly 
connected to customer satisfaction, 
service quality, and employee engage-
ment, which are key sustainability topics 
for the business. In addition, financial 
ambitions such as revenue growth and 
the Rule-of-40 indirectly support positive 
sustainability impacts by enabling 
continued investment in scalable soft-
ware and advisory solutions that help 
customers improve their sustainability 
performance.

h o m e  /  02 :  s u s ta i n a b i l i t y  s tat e m e n t

Value Chain
Position Green’s value chain comprises of the following

Upstream

•	Suppliers of emission factors and 
sustainability data (recognised 
databases and global standards 
organisations)

•	External data and service 
providers to enhance platform 
capabilities

•	Data centre services  
(primarily in Sweden)

•	Suppliers of general office-related 
goods and services

Own operations

•	Commercial & customer-facing: 
Sales, Customer Success 
Management, Customer Support, 
Advisory

•	Marketing

•	Product & tech development

•	Operations & enabling functions: 
Finance & Legal, People & Culture, 
Operational Excellence & internal 
IT, Group Management

Downstream

•	Mid-cap companies

•	Enterprise companies

10
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Position Green’s North Star

By 2028, Position Green will be a category-defining ESG player in  
Northern Europe, combining SaaS and advisory services to deliver future-ready 
ESG solutions and secure leadership in the AI era.

Strategic Drivers

Top-quartile NPS
>40 in Net Promoter Score

Ambitions
€50M Revenue 

€40M in ARR

Rule-of-40
% growth + % profit

Entrepreneurial spirit Uplifting attitude Focused energy Professional integrityOur ways of working

Market Leading

+25%  
market share

Achieve market leadership 
in 3 core markets through 
superior Go-To-Market and 
service excellence.

AI-era Winner

AI as  
differentiator

Embed AI across PG to 
deliver client value, enable 
scale, and build defensible 
advantages.

Consolidating  
Force

Accelerate  
growth

Do accretive or trans-
formative M&A to scale 
fast and drive market 
consolidation.

Engaged & Resilient 
organisation

Top Quartile  
Employee NPS

Build an engaged, agile and 
scalable organisation that 
ensures resilience during 
uncertain times.

True Customer  
Value

Deliver measurable business 
impact, high customer 
loyalty and differentiation.

Top Quartile 
customer NPS
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Our material 
impacts, risks and 
opportunities 
IRO-2

The following table outlines Position 
Green’s material impacts, risks and 
opportunities across all material topics 
at an overarching level. 

For more details on each IRO, please see 
the relevant topical chapters.
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Impact, risk, or opportunity
Value chain  
location

Time horizon

Customers
Accelerating customers' sustainability journey Actual positive impact    

Risk arising from the use of artificial intelligence (AI) Risk      

Risks from cyber security or data breaches Risk     

Own workforce
Sick leave (i.e. physical / burnout) linked to high workload & extended hours Potential negative impact   

Potential wage inequities due to limited pay overview Potential negative impact  

Impact on employee well-being and stress levels during acquisition and integration (acquired workforce) Potential negative impact   

Repercussions from employee burnout and turnover Risk  

Perceived bias or unequal opportunities Potential negative impact  

Climate change 
GHG emissions from own operations Actual negative impact    

Supporting customers in mitigating climate change Actual positive impact    

GHG emissions from the value chain (Scope 3) Actual negative impact   

Reduced market demand for climate-related reporting and advisory services Transition risk  

Increased energy use due to AI Potential negative impact  

Business conduct 
Reputational risk arising by association from unethical customer behaviour Risk    



Based on Position Green’s Double Materiality Assessment (DMA), 
the following sub-topics were identified as material.

Impact material

Not material

  Climate change adaptation     Pollution    

  Water and marine resources     Biodiversity and ecosystems    

  Resource use and circular economy    

  Other work-related rights of own workforce     Workers in the value chain    

  Affected communities     Personal safety of consumers    

  Social inclusion of consumers   

  Management of relationships with suppliers     Political engagement  

  Corporate culture  

  Climate change mitigation  

  Working conditions of own workforce 

  Information-related impacts for consumers    

  Corruption and bribery  

  Energy  

  Equal treatment and opportunities for all in own workforce  

  Protection of whistleblowers  

Double material

Financially material

	 	 Environmental
 	 	 Social
	 	 Governance

14
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Resilience of 
strategy and 
business model
SBM-3 & E1-3

Position Green has conducted a high-
level qualitative resilience analysis as a 
desktop exercise by the sustainability 
manager, based on reporting input from 
topic owners in the organization. In line 
with the DMA, the resilience analysis 
considers short-term to be <1 year, 
medium term to be 1-5 years and long-
term to be >5 years. 

The risk concerning reduced market 
demands for Position Green’s services 
impacted Position Green in the last year 
(see current financial effect under IRO 
description in topical chapter). By having 
diversified revenue streams, balancing 
software subscriptions and advisory 
services across multiple industries 
and markets, we reduce reliance on 
regulatory-driven ESG adoption in any 
single region. Additionally, our software-
first approach ensures agility in 
responding to regulatory developments 

like the Omnibus I, reducing reliance 
on any single framework. This analysis 
regarding Position Green’s resilience to 
this risk strongly informs how the board 
and management set the company’s 
strategic direction, as it is fundamental 
to the business model.

We see risks connected to employee 
burnout and turnover to be most 
significant in the short-term and arising 
due to exceptional circumstances. 
Despite these circumstances making 
some negative effects almost inevitable, 
we consider that we have some capacity 
to work with our employees to minimise 
the repercussions of this.

We proactively invest in IT security, fol-
lowing SOC2, GDPR, and AI governance 
standards to protect customer data and 
maintain its zero-data-breach target. 
AI-driven sustainability solutions incor-
porate human oversight, ensuring regu-
latory alignment while building customer 
trust and mitigating reputational risks. 
This gives us a good capacity to address 
AI and cybersecurity-related risks.

While the risk of customers engaging 
in unethical corruption will always 

be there, we put ourselves in a good 
position to address this risk through 
our Ethics Committee and screening of 
customers we work with, as well as our 
contractual terms.

Materiality 
Assessment 
Process 
IRO-1

Position Green’s bottom-up DMA 
process starts with identification of 
sustainability matters to be assessed, 
based on a screening of the value chain, 
activities (through screening SASB 
standards), business relationships and 
stakeholder views. This long-list of 
sustainability matters is consolidated 
into company-specific IROs, followed 
by a quantitative assessment of the 
severity and likelihood of each IRO. 
The IROs are assessed by a core 
project team consisting of DMA 
specialists, and is based on stakeholder 
views, insights from internal topical 

experts and sources like the eNPS 
survey. All impacts were assessed 
on a gross basis, with no netting of 
prevention, mitigation, or remediation 
actions. Prioritization is done through 
quantitative severity thresholds across 
likelihood levels. In 2025, some IROs 
were re-assessed to take into account 
organizational changes and market 
developments. The DMA has been 
confirmed in a validation session 
with representatives from the C-suite. 
Datapoints were screened based on 
the identified material topics, sub-
topics, and specific IRO formulations 
to ensure the inclusion of only relevant 
information.

A formal scenario analysis to identify 
climate-related hazards, transition 
events and trends has not been 
conducted. Given Position Green’s 
geographic locations and business 
model, physical climate risk is not 
considered a relevant risk. The 
identification of transition events 
and trends is instead based on 
management’s strategic outlook and 
analysis of market developments in 
both the short and long term.



Stakeholder engagement 
SBM-2

Engaging with stakeholders is essential to Position Green’s 
ability to create value and impact. This is a prerequisite 
for supporting customers on their sustainability journeys, 
establishing new products and services, and creating a resilient 
and sustainable organisational culture.

The C-Suite is informed of the views 
and interests of affected stakeholders 
through regular updates from different 
topic owners within the company, 
like People & Culture, sustainability 
manager, etc.

Stakeholder group Position Green’s understanding of their interests

Customers We engage with customers on a day-to-day basis, as well as through our quarterly business 
reviews, and customer satisfaction surveys. Our customers expect high quality products and/or 
services that support their sustainability journey. They also care about reasonable pricing and the 
security of their data.

Prospects We engage with prospects in many different ways through the entire sales processes, all the way 
from discovery work and demos, to signing of contracts. Similar to our customers, prospects 
expect to be offered high quality products and/or services that support their sustainability journey. 
They also care about reasonable pricing and that they can expect their data to be safe.

Employees We engage employees through leadership communication, training, performance and 
development reviews, employee engagement surveys and through our whistle-blowing system. 
Our employees expect an inclusive work culture that allows them to be themselves, as well 
as having professional and personal development opportunities and tasks they perceive as 
meaningful. They are also attentive to their perceived job-security given the market uncertainty. 

Investors and banks We engage with our financial stakeholders via presentations and briefings, and the Integrated 
Report. Our investors and creditors expect us to operate in a financially responsible way and live 
up to our commitments to them. They also expect sufficient information about our situation, both 
in terms of financial and sustainability information, to make informed assessments of us.

h o m e  /  02 :  s u s ta i n a b i l i t y  s tat e m e n t
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Partners We engage with our partners through our contact points, who keep in touch regarding relevant 
topics when needed. Our partners expect us to provide high-quality products and services, operate 
in a fair and transparent way, as well as engaging in spreading sustainability knowledge and best 
practice.

Suppliers We engage with our suppliers through the Code of Conduct for Suppliers and supplier 
questionnaires. Our suppliers expect us to pay them fairly and within payment deadlines, as well 
as operating with integrity within the contractual relationships.

Majority owner We engage with our majority owner, Norvestor, through briefings, board meetings, and the financial 
reporting process. They expect us to operate in a financially responsible way, in line with our 
established strategy. They also expect us to provide information about our financial situation 
and sustainability performance that they need for their own reporting and for assessing the 
development of Position Green.

Employee shareholders We engage with employee shareholders through a shareholding portal, via updates and the annual 
reporting process. Our employee shareholders expect to be kept informed about the situation of 
the company, as well as their share value in a responsible way. 

Regulators/authorities We follow updates from regulators and other relevant public authorities. Regulators and the 
authorities expect that we, at all times, operate in compliance with the laws that apply to our 
company.

Non-public standard-setting 
bodies

We engage with various organisations within the sustainability ecosystem, e.g. EFRAG, GRESB, 
CDP and various NGOs through events, joined webinars or industry initiatives. Non-public 
standard-setting bodies expect us to keep our software and advice to companies up-to-date 
with the most recent developments in standards, as well as setting an example for best practice 
application of the standards.

Potential acquisition targets We regularly engage with potential acquisition targets to enhance our offering and grow Position 
Green via online and in-person meetings. Potential acquisition targets expect fair processes and 
professional business conduct by Position Green.

h o m e  /  02 :  s u s ta i n a b i l i t y  s tat e m e n t
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Governance of sustainability matters 
GOV-1

Position Green has established a governance framework to ensure 
that material topics related to business strategy and sustainability 
are integrated into decision-making processes.

Advisory Board

•	 Provides insights into market trends and emerging 
opportunities

•	 Offers guidance on corporate ethics, compliance and 
sustainable business practices

Board of Directors

•	 Provides oversight of sustainability matters

•	 Approves the annual sustainability statement

Senior Management Team

•	 CEO has delegated responsibility for sustainability matters

•	 Senior Management Team reviews sustainability approach 
and performance

Sustainability Manager

•	 Reports to the COO on sustainability matters

•	 Coordinates sustainability reporting activities and 
Integrated Report production

•	 Engages stakeholders on the topic of PG’s sustainability



Governance of sustainability matters 
GOV-1

Joachim Nahem 
Executive Chairman
Position Green Group 
Holding AS

Henning Vold
Chairman  
Position Green Group 
InvestCo AS

Charlotte Wallem Rakner
Board member

Louise Barnekow
Board member

Cornelia Andersson
Board member

Samuli Kytö
Board observer

Board of Directors

The Board evaluates annually whether 
they have the appropriate skills and 
knowledge to oversee strategies 
related to material impacts, risks 
and opportunities (IROs). If deemed 
necessary, they can get input from 
management and the broader 
organisation, which consists of a range 
of sustainability experts in various 

fields and know the organisation well. 
The Executive Chairman has additional 
insights into the available knowledge 
and skills in the organisation and 
communicates with relevant employees 
if needed. 

The Board receives regular updates 
from the CEO on business strategy, 
financial performance, and ESG-related 
matters, enabling informed decision-
making on material risks, opportunities, 
and long-term growth strategies. The 
responsibilities of the Board with regard 
to sustainability is part of the Board 
Charter.

Position Green’s Board of Directors (the Board) consists of four 
members, of whom two (40%) are male and three (60%) are 
female. There are two non-executive independent members of 
the Board (40%).

19
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They regularly assess whether they have 
the appropriate skills and expertise to 
manage and oversee strategies related 
to material IROs. The members of the 
C-suite have broad teams of experts 
working to support them, representing 
different parts of the organisation, 

meaning that there is always access 
to insights from topical experts on 
the area. Several C-suite members 
have direct and recent experience as 
sustainability subject matter experts 
themselves.

The C-suite oversees all material IROs, 
with the Chief People and Culture Officer 
specifically responsible for employee-
related IROs. They receive quarterly 
updates on sustainability strategy 
execution, including ESG metrics, 
regulatory developments, and progress 

toward targets. Sustainability risks 
are regularly assessed, particularly in 
connection with market expansion and 
new product launches, and mitigation 
measures are implemented to ensure 
business continuity.

C-suite

Daniel Gadd
Chief Executive Officer
(CEO)

Julia Staunig 
Chief Operations Officer 
(COO)

Johannes Zetterlund
Chief Commercial Officer
(CCO)

Johanna Edberg
Chief People & Culture Officer 
(CPCO)

Louise Alsheimer-Niklasson
Chief Marketing Officer
(CMO)

Ole Martin Tangen
Chief Financial Officer
(CFO)

Johan Säwensten
Chief Product Officer 
(CPO)

The C-suite consists of seven members, of whom four (57%)  
are male and three (43%) are female. 
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The advisory Board consists of two 
members, of whom two (100%) are male 
and zero (0%) are female.

The Advisory Board’s sustainability 
skills were thoroughly assessed upon 
appointment.

They provide valuable insights to 
the Board regarding market trends, 
regulatory changes and emerging 
opportunities. Additionally, the Advisory 
Board contributes to the company's 
governance structure, offering guidance 
on corporate ethics, compliance and 
sustainable business practices.

Position Green’s Sustainability 
Manager plays a key role in leading 
and coordinating the company’s 
sustainability efforts. Reporting 
directly to the COO, the Sustainability 
Manager is responsible for overseeing 
sustainability initiatives, managing 
external sustainability reporting, and 

serving as the primary point of contact 
for sustainability matters across the 
organisation. Robin Orset Kålås took 
over this role on 1 February 2026 from 
Pola Nachyla, Position Green’s previous 
Sustainability Manager, who served until 
31 January 2026.

Advisory Board Sustainability Manager

Andreas Rasche
Professor and Associate 
Dean at Copenhagen 
Business School, focused 
on ESG and corporate 
sustainability

Nawar Alsaadi
Founder of Kanata Advisors  
and KanataQ

Robin Orset Kålås
Sustainability Manager 
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Stakeholder group Objective and description

Sustainability policy Aims to give our co-workers, partners, customers, suppliers and other interested parties a simple and 
hands-on guide in how we as a business act and handle our operation from a sustainable perspective. 
It focuses on environmental sustainability, social sustainability and economic sustainability.

Purchasing policy Aims to standardize purchasing practices throughout all offices of Position Green when possible, 
ensuring a consistent approach that prioritises sustainability as the company continues to expand. 
It outlines general principles for purchases, supplier selection and reporting for the Office Managers 
across Position Green.

Travel policy Aims to give our co-workers, partners, customers, suppliers and other interested parties a simple and 
hands-on guide in how we as a business act and handle our operation from a sustainable perspective. 
It covers practices related to travel during working hours and to/from work.

Code of Conduct Aims to facilitate upholding the highest standard of integrity and ethics in all our work, across all 
areas of the Group and in all geographies. It applies to all Position Green employees, interns, partners, 
sub-contractors, and anyone acting on our behalf. The CoC outlines our four “Ways of working”. It 
outlines ethical standards and principles to be upheld for a range of topics, including workplace 
culture, environmental footprint, corruption/bribery, confidentiality and whistleblowing.

Human Rights Policy Aims to establish a standard approach for how we work with human rights. It applies to everyone 
at Position Green including staff, contractors and interns. The policy outlines salient human rights 
issues, our commitments, and our approach to grievance and remedy. It states that we respect human 
rights as outlined in UN Guiding Principles for Business and Human Rights. In addition, the policy 
acknowledges internationally recognised human rights as defined by the International Bill of Human 
Rights, ILO’s Fundamental Conventions and other relevant human rights treaties.

Workplace Health & Safety 
Policy

Aims to uphold safe work practices across all operations in Position Green. Outlines general safety 
guidelines, and principles regarding emergency preparedness, safety training and incident reporting. 

Work Environment Policy Aims to establish a sound work environment through employer-employee cooperation. The policy 
outlines guidelines for maintaining a workplace that prioritizes well-being, respect, and inclusivity 
for all. It also establishes responsibilities for the work environment across different levels of the 
organization.

Overview of sustainability policies 
MDR-P
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Information Security Policy Aims to enhance confidentiality, availability, integrity of information and information assets covering 
all information, regardless of whether it is processed manually or automated. The policy applies to 
all of Position Green’s operations, as well as external service providers. It aligns with the General 
Data Protection Regulation (GDPR) and outlines overall principles to uphold information security, 
along with procedures covering various issues within the topic, like encryption management, security 
incident management, and management of information assets.

Internal AI Policy Aims to establish responsible use of AI in Position Green. The policy outlines the governance, 
principles, and practices surrounding both the use of AI within our platform and internal use by 
Position Green employees and partners. 

Ethical Guidelines Aims to ensure Position Green operates in line with its own ethical standards when selecting 
customers and business partners. The policy outlines criteria and a flow-chart for selecting who to 
work with, referencing, among other things, the NBIM exclusion and observation lists, as well as when 
issues should be raised with the PG Ethics Committee for review. 

Anti-Corruption Policy Aims to create a common ground for all employees and directors in the Position Green Group, with 
respect to compliant behaviour. It provides practical guidance and instructions on how to best deal 
with situations that may constitute corruption. 

Sustainability-
related 
remuneration 
GOV-2

Position Green currently does not have 
incentive schemes for management 
linked to sustainability topics. 
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Basis for preparation 
BP-1

Risk management and internal controls  
over sustainability reporting
GOV-4

Position Green manages risks related 
to sustainability reporting through a 
clear governance structure, regular data 
validation and software-driven data 
collection. Centralised data collection 
through the Position Green software 
allows people closest to it to enter data, 
minimizing the likelihood of entering 
incorrect data. Simultaneously using 
the software enables the Sustainability 
Manager to efficiently verify inputs, 
identify inconsistencies, and correct 
errors in all business units by seeing the 
holistic picture and comparing across 
reporting units. If inconsistencies are 
identified, it is brought up, discussed 

with, and potentially rectified by, the 
responsible reporter for the specific 
data. Internal controls related to the 
reporting platform and data security 
are overseen by the Chief Technology 
Officer (CTO), including controls linked 
to system access, data integrity and 
cybersecurity. The COO provides  
overall oversight of sustainability 
reporting processes, with the CEO being 
ultimately accountable.

This sustainability statement covers the period  
1 January 2025 to 31 December 2025 and has been 
prepared on a consolidated basis with our 2025 
financial statements.

Critical or material events occurring on 
or after 1 January 2026 and up until the 
publication date are also covered in this 
report.

The statement covers our upstream and 
downstream value chain by considering 
the activities shown in the value chain 
description on p.10.

It has been prepared in alignment with 
the draft amended ESRS published by 
EFRAG in November 2025. Although 
not legally required, we have chosen to 
do so to practice what we preach and 
to demonstrate high-quality, decision-
useful sustainability reporting. 



Position Green supports customers 
in improving their sustainability 
performance through its advisory 
and software offering, contributing to 
positive outcomes for both business 
and society. At the same time, digital 
risks, including the use of AI and 
potential cybersecurity incidents, may 
impact customer trust and service 
reliability.

In response, Position Green continues 
to strengthen its product offering, 
cybersecurity practices, and governance 
of AI use. This includes ongoing 
development of software capabilities, 
implementation of robust security 
controls, and clear policies guiding the 
responsible use of AI.

Structured engagement mechanisms, 
including customer surveys, ongoing 
dialogue, and whistleblowing channels, 
support continuous improvement of 
services and enable the identification 
and follow-up of customer-related risks.

Customers

25

We enable customers to move beyond compliance  
— translating ESG data into performance, resilience,  
and competitive advantage

-100 +100

0

11

Net
Promoter

Score

0.09%

2023 2024 2025

0.03%
0.025%

Customer downtime

Customers

1 000+ 
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Impacts, risks and opportunities 
IRO-2

26

Identified IRO Type Description

Customers’  
sustainability work

Accelerating 
customers' 
sustainability journey

Actual positive 
impact

Through its advisory and software services, 
Position Green enables customers to improve ESG 
performance, contributing to positive outcomes for 
people and the environment.

Digital risks

Risk arising from 
the use of artificial 
intelligence (AI)

Risk Use of AI in Position Green’s products and internal 
operations could potentially result in inaccurate or 
biased outputs, potentially misleading customers and 
causing reputational damage and loss of revenue.

Current financial effects: Position Green has not 
identified any current financial effects related to this 
risk in 2025.

Anticipated financial effect: The potential magnitude 
of this risk is assessed to be very high. We have not 
yet quantified the financial impact of this risk, as no 
resources have been allocated. We expect to do so in 
line with the phase-ins outlined in ESRS 1.

Identified IRO Type Description

Risks from  
cyber security or  
data breaches

Potential 
negative impact

Data breaches or cyber security incidents could 
compromise customer confidential or personal data, 
leading to reputational damage, regulatory penalties, 
and loss of customers.

Current financial effects: Position Green has not 
identified any current financial effects related to this 
risk in 2025.

Anticipated financial effect: The potential magnitude 
of this risk is assessed to be very high. We have not 
yet quantified the financial impact of this risk, as no 
resources have been allocated. We expect to do so in 
line with the phase-ins outlined in ESRS 1.
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Customers’ sustainability work Digital risks

Information  
Security Policy

Outlines principles and 
responsibilities for managing 
information, handling security 
incidents, and ensuring compliance 
with local laws and GDPR

Internal AI Policy Strict guidelines for using AI at work, 
to ensure sufficient quality.

Outlining approved internal AI tools.

Ethical Guidelines Process for customer selection 
supports customer relationships 
being based on a shared ethical 
understanding, enabling positive 
outcomes.

Policies

Our policies are described on pages 
22-23. The table below demonstrates 
our policy coverage of IROs within 
material topics in this chapter.

Process for 
engagement and 
remediation

Position Green captures feedback 
from customers through satisfaction 
surveys, quarterly business reviews, 
ongoing dialogue, and an anonymous 
whistleblowing platform to ensure 
continuous input at key milestones. The 
input is used to shape advisory services 
and software development, as well as 
security updates, in a way that enhances 
the user experience and drives 
meaningful sustainability progress. Our 
externally managed whistleblowing 
channel is also available through our 
website for more serious cases where 
the customer wishes to be anonymous. 
Effectiveness of the channels for 
engagement is reviewed periodically 
through metrics like resolution times, 
engagement scores, and whistleblowing 
usage rates, with external validation 
ensuring transparency and trust.

Actions

In 2025, Position Green continued 
to strengthen how we support our 
customers in managing and improving 
their sustainability performance. 
This included further development of 
our software platform and advisory 
services, expanded thought leadership 
and customer engagement activities, 
and continued investments in cyber
security and responsible AI use. The 
actions reflect our focus on delivering 
reliable, innovative and secure solutions 
that meet evolving customer needs and 
regulatory requirements.

Thought leadership

•	We actively support our customers 
by sharing insights, building 
competence and fostering a strong 
sustainability community. In 2025, 
we continued to strengthen our role 
as a trusted partner by providing 
thought leadership and platforms for 
collaboration.
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•	 Hosted Position Act, our annual user 
community event, with almost 300 
live attendees. Bringing together our 
customers, it focused on ESG trends 
and sustainable practices, fostering 
collaboration and innovation.

•	 Hosted 36 webinars on a variety of 
different sustainability topics, with 
over 22.000 registration/downloads 
combined, helping customers stay ahead 
of regulatory developments and best 
practices.

•	 Launched our Sustainable Business 
Playbook, with over 700 downloads. The 
Playbook includes practical tools for 
CFOs, CSOs, and sustainability teams 
preparing for 2026, data-backed insights 
from this year’s most extensive ESG 
benchmarks, and actionable strategies 
for turning compliance into competitive 
advantage

•	Going forward, we will continue to 
invest in thought leadership and our 
customer community to ensure our 
customers are equipped to navigate 
evolving sustainability requirements 
and opportunities.

Product development

•	We continuously develop our 
software to better support our 
customers in managing and 
improving their sustainability 
performance. In 2025, we launched 
several new features to enhance 
usability, insights and efficiency.

•	 The Benchmarking module enables 
customers to assess their performance 
relative to peers, supporting more 
informed decision-making.

•	 The AutoReporting feature leverages 
AI to automatically populate reporting 
fields based on uploaded documentation, 
reducing manual work and improving 
efficiency.

•	 AI-powered decarbonisation suggestions 
help customers identify and prioritise 
actions to reduce emissions.

•	The acquisitions of Greenomy, 
Morescope and Factlines further 
strengthened our ability to support 
customers across regulatory 
reporting, mid-cap SaaS needs and 
supply chain management.

Daniel Gadd
CEO & Co-Founder

What we bring to our 
customers is clarity. We help 
them understand where 
sustainability creates real 
business value, and give them 
the tools to act on it in a 
structured and measurable 
way.
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•	We have moved our Advisory Ser-
vices and software offering closer 
to each other by establishing more 
touchpoints and structures to facili-
tate collaboration and development.

•	Going forward, we will continue to 
enhance our platform by integrating 
acquired capabilities, developing 
existing modules and ensuring 
alignment with evolving regulations. 
In 2026, we plan to launch an updated 
sustainability reporting module 
aligned with the amended ESRS, 
further supporting customers in 
meeting regulatory requirements 
efficiently.

Cybersecurity

•	Protecting customer data is funda-
mental to maintaining trust and 
delivering our services. During 2025, 
we continued to strengthen our cyber-
security controls to safeguard 
confidential and personal data 
handled on behalf of our customers. 
We maintained our SOC2 certification 
throughout the year.

•	We maintained strong access 
management practices, including 
least-privilege access, multi-factor 
authentication and regular access 
reviews to prevent unauthorised 
access.

•	Monitoring and response capabilities 
were enhanced through improved 
logging, alerting and incident 
response processes, alongside an 
independent third-party penetration 
test to validate our security controls.

•	We also maintained robust processes 
for patching, software updates and 
vulnerability remediation, as well as 
secure development and change 
management practices.

•	 In addition, we continued to strength-
en controls related to data handling, 
third-party risk management and 
internal security awareness. 

•	These efforts support our ambition 
to provide secure, reliable and 
trusted sustainability solutions to our 
customers.

AI-use risks

•	As we increasingly integrate AI into 
our solutions, ensuring responsible 
and trustworthy use is essential to 
maintaining customer trust.

•	During 2025, we updated our internal 
policies to align with the EU AI Act 
and clarified guidelines for how AI 
features are developed and used 
within Position Green. We also 
developed an external policy to show 
customers and other stakeholders 
how we work responsibly with AI.

•	We also introduced more systematic 
evaluation and monitoring of AI 
features to ensure quality, transpar-
ency and regulatory alignment.

•	These efforts support our ability to 
deliver innovative, AI-enabled 
solutions while managing risks and 
safeguarding customer interests.
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Targets

To avoid cybersecurity risks, we have 
set targets to maintain our SOC2 
certification, have 0 data breaches and 
have 0 customers affected by data 
breaches. We achieved all these targets 
in 2025.

Metrics
2025 2024 2023 2022

Service disruptions 10 24 14 12

Customer downtime 0.025% 0.03% 0.09% 0.3%

Accounting principles

All metrics in section The metrics used for this section (service disruptions, customer downtime 
and data breaches) have been taken from the SASB: Software & IT Services 
standard and are not an ESRS requirement.

Number of convictions for violation  
of anti-corruption and anti-bribery laws

Service disruptions are defined as any planned or unplanned downtime 
causing an interruption of more than 30 minutes in provision of cloud-
based services to customers.

Amount of monetary losses Total customer downtime is defined as the interruption duration of each 
service disruption multiplied by the number of software and IT services 
licences affected, reported in licence-days. Customer downtime of 
0.025% was calculated as the complement of system uptime (99.975%), 
expressed as a share of total annual operating time. This percentage was 
then applied to a 365-day year to estimate total downtime, resulting in 
approximately 0.09 days of service unavailability.
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Position Green is committed to 
maintaining a resilient, high-performing, 
and inclusive organisation. During 
2025, organisational changes, including 
acquisitions and restructuring, have 
impacted employee engagement, 
retention, and well-being.

In response, Position Green is 
strengthening its people practices, with 
a focus on leadership, performance 
management, and employee support. 
These efforts aim to support employees 
in managing workload and maintaining 
sustainable performance.

Established policies and engagement 
mechanisms, including employee 
surveys and whistleblowing channels, 
support the identification and follow-up 
of workforce-related risks, such as 
burnout, turnover, and workplace 
fairness.

S1 Own workforce

We use structured workforce data to strengthen 
engagement, reduce risk, and ensure scalable, 
high-quality delivery.

Bringing in more new employees

3 acquisitions 

-12% from 2024

321 employees 

Employee Net Promoter Score

-30
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3 acquisitions 

321 employees 

-30

Impacts, risks and opportunities 
IRO-2

Identified IRO Type Description

Working conditions

Sick leave (i.e. physical 
/ burnout) linked to high 
workload & extended 
hours

Potential 
negative impact

High workload and extended working hours have 
contributed to employee stress, fatigue, and work-
related sick leave.

Potential wage inequities 
due to limited pay 
overview

Potential 
negative impact

Lack of standardized global pay benchmarking may 
result in wage disparities, including gender-based 
pay gaps, negatively affecting employee fairness 
perceptions and morale.

Impact on employee 
well-being and stress 
levels during acquisition 
and integration (acquired 
workforce)

Potential 
negative impact

Organizational change following acquisitions has led to 
some uncertainty and stress among employees from 
newly acquired entities within Position Green.

Impact on employee 
well-being and morale 
following layoffs (existing 
workforce)

Potential 
negative impact

Layoffs and restructuring have led to increased job 
insecurity, heightened stress, and reduced morale 
among Position Green’s remaining employees.

Repercussions from 
employee burnout and 
turnover

Risk Layoffs and restructuring have led to increased job 
insecurity, heightened stress, and reduced morale 
among Position Green’s remaining employees.
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Identified IRO Type Description

Equal treatment  
and opportunities

Perceived bias or unequal 
opportunities

Potential 
negative impact

Layoffs and ongoing restructuring may increase 
employee burnout and turnover, leading to productivity 
losses, higher recruitment costs, and negative impacts 
on EBITDA.

Current financial effect: Position Green has not 
identified any current financial effects related to this risk 
in 2025.

Anticipated financial effect: The potential magnitude 
of this risk is assessed to be high. We have not yet 
quantified the financial impact of this risk, as no 
resources have been allocated. We expect to do so in 
line with the phase-ins outlined in ESRS 1.
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Customers’ sustainability work Digital risks

Code of Conduct Commitment to international 
labour standards expressed 
in the Core Conventions of the 
International Labour Organisation

Outlines principles and 
responsibilities for managing 
information, handling security 
incidents, and ensuring compliance 
with local laws and GDPR

Human Rights Policy Information about grievance 
mechanisms and how to report 
concerns.

Prohibits all discrimination against 
others based on gender, race, age, 
religion, disability, nationality, ethnic 
origin, sexual orientation or any 
other protected status.

Workplace Health & 
Safety Policy

Commitment to ensure the 
protection of employee welfare, 
health and work-life balance

Zero tolerance for discrimination on 
all grounds

Work Environment 
Policy

Guidelines for upholding safety, 
reporting unsafe conditions and 
emergency preparedness

Policies

Our policies are described on pages 
22-23. The table below demonstrates 
our policy coverage of IROs within 
material topics in this chapter.

Process for 
engagement and 
remediation
S1-2

Process for engagement with 
own workforce

Position Green engages directly with 
its workforce primarily through an 
employee engagement survey, providing 
a structured and regular mechanism 
for employees to share feedback. This 
survey allows the company to assess 
key aspects of the work environment, 
including well-being, workload, 
workplace culture, and professional 
development opportunities. It also 
constitutes a consistent feedback loop, 
enabling management to promptly 
address emerging issues and track 
progress over time.

The results from the surveys are used by 
the C-Suite and across other leadership 
and management levels as a basis for 
discussion when making decisions 
regarding how to manage impacts on 
own workforce.

We do not currently have formal 
mechanisms specifically designed to 
capture the perspectives of particularly 
vulnerable groups.
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Channels for raising concerns 
and grievance mechanisms 

Employees at Position Green can raise 
concerns or needs through several 
channels. We encourage open dialogue 
with supervisors to address matters 
informally. At the same time, we 
recognise the importance of providing 
more direct and anonymous options. 
Employees may share concerns through 
the employee engagement survey 
or via the external whistleblowing 
channel. The whistleblowing channel is 
intended for reporting on issues such 
as discrimination and unsafe working 
conditions, but is also used for business 
conduct and integrity cases like 
corruption and bribery.

The effectiveness of these channels is 
primarily assessed by monitoring trends 
in the employee engagement survey. 
The number of reports submitted 
through the whistleblowing channel is 
also considered an indicator of trust in 
the system.

Remediation of impacts on 
own workforce 

If a negative impact on employees is 
identified through the engagement sur-
vey or the whistleblowing channel, the 
Ethics Committee reviews the matter to 
assess its nature and scope. The Ethics 
Committee, in collaboration with People 
& Culture, also assess the validity of the 
complaint and initiates investigation. 
This enables the company to implement 
targeted actions appropriate to the 
specific case, while safeguarding the 
anonymity of the individual who submit-
ted the report.

Where a negative impact is raised 
directly with a supervisor, remedy is pro-
vided in a more individual and immedi-
ate manner, with the aim of resolving the 
issue as close to the affected employ-
ee(s) as possible.

In addition to addressing individual 
cases, the company evaluates whether 
preventive and/or mitigating measures 
should be implemented to reduce the 
risk of similar impacts occurring in the 
future.

Actions
S1-3

In 2025, Position Green implemented 
several initiatives to address workforce-
related IROs:

•	The People & Culture team was ex-
panded across several European mar-
kets, supported by additional capabil-
ity development. This strengthened 
the organisation’s ability to support 
employee well-being, engagement 
and career development. In addition, 
a dedicated People Experience team 
was established to further enhance 
the employee journey and overall 
well-being.

•	Position Green initiated actions to 
promote pay transparency and equity. 
The wage gap analysis that has been 
conducted continuously in Sweden 
has been expanded globally since 
2025. The result of the analysis is not 
yet finalized at the time of publishing 
this report but will be included in the 
next sustainability report.

•	The People & Culture Officer, together 
with the team, took on an enhanced 
role in workforce-related matters, 
ensuring stronger alignment between 
People & Culture priorities and overall 
business objectives. This includes 
a continued focus on leadership 
support, employee development and 
strategic workforce planning, as well 
as more frequent pulse-surveys in 
addition to the extensive Employee 
Engagement survey. 

•	A structured and engaging onboard-
ing journey was implemented for em-
ployees joining through acquisitions, 

•	An improved Performance Review 
Process was introduced in Q4 2025, 
establishing a more structured, con-
sistent and fair approach to employee 
evaluation and goal setting. We also 
introduced a Feedback Framework to 
promote a constructive and trans-
parent feedback culture. In addition, 
a structured Job Architecture with 
defined career pathways and updated 
role descriptions was introduced to 
support transparency, development 
and internal mobility.
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•	Leadership capabilities were 
strengthened through comprehensive 
leadership training for all managers, 
delivered in collaboration with an 
external partner, and supported by 
the introduction of a Leadership 
Handbook. This focus will continue 
into 2026, including further leadership 
training for the executive and senior 
management levels and the rollout 
of self-leadership training for all 
employees.

Targets
S1-4

To support a stable and engaged 
workforce, we have set a yearly ongoing 
target for 80% employee retention 
across the entire organisation. In 2025, 
we had a retention of only 46%. We see 
this as an extraordinary situation due 
to the two rounds of layoffs, but will be 
working to ensure we get our retention 
rate up to the target value again in 2026.

To enhance employee engagement, we 
have set a yearly ongoing target of over 
40 for eNPS across all employees. In 
2025, we had an eNPS of -30, which is 
very far from our desired level. We see 
it as highly related to the challenging 
market conditions and the two rounds of 
layoffs completed throughout the year. 

Still, we take this result very seriously, 
and we will be following the progress of 
this metric closely throughout 2026 to 
see if our actions have any effect.

To promote gender diversity, we have 
set a yearly ongoing target of minimum 
45% representation of the minority 
gender across the company. In 2025, we 
had 45% males and 55% females, which 
is within the target range.

Characteristics of own employees 
S1-5

Gender Headcount 
employees 2025

Female 165

Male 141

Other 3

Not disclosed 0

Total employees 309

Country  
(with >50 employees)

Headcount 
employees 2025

Sweden 158

Norway 61

Metrics
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Accounting principles

All metrics All employee numbers are given on a headcount basis. Our central HR system is used for data collection, 
monitoring and reporting relevant metrics against their targets.

Employee turnover The employee retention rate is calculated annually by measuring the percentage of employees who 
remain with the company over the reporting period. This metric assumes consistent tracking of 
employee departures and considers regional labour market dynamics. The number of employees who 
left in the year includes employees who left voluntarily, due to dismissal, or retirement. The employee 
turnover rate was calculated using the following formula: 

	 Employees who left the company in the reporting

	 Number of employees at the end of the reporting period	
=   Employee turnover rate

Employee Net Promoter Score The eNPS is calculated quarterly through employee engagement surveys, asking, “How likely are you 
to recommend Position Green as a great place to work?” Responses are categorized into promoters, 
passives, and detractors, with the score derived by subtracting detractors from promoters. This 
methodology assumes candid participation and considers local workplace dynamics to tailor 
improvements.

Characteristics of own employees The data represents status at year end (31 December 2025). When excluding student assistants, interns 
& temporary consultants we had 173 leavers during 2025. 

Consultants that are more “permanent” are still included.

Diversity Top management is defined as the C-suite.

Pay gap The pay gap is calculated using data from 31 December 2025, and the following formula:

	Average gross hourly pay level of male employees – average gross hourly pay level of female employees

	 Average gross hourly pay level of male employees	
x 100

Remuneration ratio The remuneration ratio is calculated using data from 31 December 2025, and the following formula:

	 Annual total remuneration for the undertaking’s highest paid individual

	 Median employee annual total remuneration (excluding highest-paid individual)

Diversity  
S1-8

2025

Women in C-suite 3 (43%)

Men in C-suite 4 (57%)

Women in EIP 64

Men in EIP 60

Remuneration metrics   
S1-15

2025

Gender pay gap 6.86%

Annual total remuneration 
ratio

4.1

 2025

Employee turnover rate 50.2%

Employees who left the 
company during the period

173
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Position Green operates with a relatively 
low carbon footprint due to its software- 
and advisory-based business model. At 
the same time, the company contributes 
to climate change mitigation by enabling 
customers to measure, manage, and 
reduce their emissions.

Key impacts and risks relate to 
emissions from own operations and 
the value chain, as well as increased 
energy use from AI and changing market 
demand for climate-related services. 
In particular, regulatory developments 
may affect demand for sustainability 
reporting and advisory services.

Position Green focuses on maintaining 
proportionate environmental actions, 
strengthening data quality, and 
supporting customers’ decarbonisation 
efforts. Policies, monitoring practices, 
and product development initiatives 
support the identification and 
management of climate-related impacts 
and risks.

E1 Climate change

We turn carbon data into decision-ready intelligence 
—enabling measurable emissions reductions and tangible 
business value.

From 2024 to 2025

+4.9% emissions
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Scope 3Scope 21.8 98.2

Emissions per FTE

1.27

2024 2025

1.74

GHG 
emissions

%
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Transition plan
E1-1

In 2025, Position Green conducted 
a decarbonization feasibility study, 
which concluded that the company’s 
current carbon footprint is already 
low due to its software- and advisory-
based business model. As a result, an 
aggressive decarbonization pathway 
would not yield material emissions 
reductions. Consequently, Position 
Green has revised its approach and 
will not adopt a formal net-zero target 
at this stage. Instead, the company 
remains focused on ensuring that its 
environmental strategy is proportionate 
and aligned with best practices in 
light of its actual impact. Our actions 
related to GHG emission reduction can 
be found in the actions section of this 
chapter. The company will re-evaluate 
the need for a formal decarbonization 
target periodically, guided by scientific 
developments, regulatory shifts, and 
stakeholder expectations.

Identified IRO Type Description

Climate change mitigation

GHG emissions from own 
operations

Actual negative 
impact

Position Green emits greenhouse gases through the consumption of energy for heating and operating 
office spaces.

Supporting customers in mitigating 
climate change

Actual positive 
impact

Position Green provides software solutions and advisory services that help companies measure, 
manage and reduce their emissions.

GHG emissions from the value 
chain (Scope 3)

Actual negative 
impact

Greenhouse gases are emitted in Position Green’s value chain, e.g. through business-related travel, 
data centres and other suppliers' emissions.

Reduced market demand for 
climate-related reporting and 
advisory services

Transition risk Regulatory easing of sustainability disclosure requirements may reduce demand for Position Green’s 
climate data and emissions reporting services, leading to slower client acquisition and reduced 
revenue growth.

Current financial effect: This risk has already impacted Position Green’s financial position to a large 
extent. In 2025, our sales revenue increased by ~7% from 2024. Given that our sales revenue increased 
by ~80% from 2023 to 2024, this shows that the trajectory or our sales revenue has changed drastically. 
It is difficult to say exactly how much of this change can be attributed to this risk, but given the 
significant overlap with the Omnibus I process, we consider the effect of this risk to have been major. 

Anticipated financial effect: The potential magnitude of this risk is assessed to be major. We have not 
yet quantified the anticipated financial effect and how much of the loss is already covered in current 
financial effects, compared to how much is potentially still ahead. We expect the majority of negative 
effects connected to this risk to already have occurred. We anticipate a clearer picture of this towards 
the end of 2026 and will re-assess the magnitude of this risk for the next annual reporting.

Energy

Increased energy use due to AI Potential 
negative impact

Increased use of AI in Position Green’s operations and customer-facing solutions is expected to result 
in higher upstream energy consumption and associated emissions.

Impacts, risks and opportunities 
IRO-2, E1-2
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Climate change mitigation Energy

Sustainability policy Commitment to reducing environmental impact in own operations and 
from own practices (travel, supplier choice, etc.)

Ambition to create a more sustainable world through the customers who 
are using our platform and its tools.

Purchasing policy Guidance on how to choose suppliers, with focus on requesting 
information regarding sustainability commitments, recording emissions 
from purchases.

Preference for refurbished/recycled products.

Travel policy Prioritisation of means of transportation for business travel

1.	 Walking or bicycle
2.	 Public transport
3.	 Car and taxi

Flight travel only allowed when it cannot be avoided and it is approved by 
closest superior.

Internal AI Policy Acknowledgement of significant energy use connected to AI. 

Commitment to continually identify and mitigate potential adverse ESG 
impacts associated with its use of AI technologies

Policies
E1-4

Our policies are described on pages 22-23. The table below demonstrates our policy 
coverage of IROs within material topics in this chapter.
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Actions 
E1-5

Given that our current carbon footprint 
is already low, our focus in 2025 has 
primarily been on continuing and 
strengthening existing initiatives.

•	We recalculated parts of our emis-
sions from 2024, both to incorporate 
acquired companies, but also to ad-
just for miscalculations last year. This 
allows us to have a more accurate ba-
sis for comparison, more effectively 
monitor the impact of our actions and 
strengthen our ability to identify and 
implement further measures where 
needed. Recalculations can be found 
in accounting principles.

•	We recognise the challenges associ-
ated with accurately measuring the 
environmental impact of AI solutions, 
including energy consumption. During 
2025, we initiated efforts to better un-
derstand this impact and are planning 
to further develop our approach to 
monitoring and assessing AI-related 
energy use going forward.

•	We generally work to be mindful of 
floor space utilisation to minimise 
office energy consumption. In 2025, 
Factlines and Morescope moved 
into Position Green’s expanded Oslo 
office, improving the space utilisation 
in that office. In addition, several 
offices have optimised or downsized 
office spaces in 2025, and more will 
continue to do so in 2026.

•	To reduce scope 3 emissions, man-
agement have on several occasions 
communicated to all employees, 
encouraging them to be environmen-
tally responsible in travel and avoid 
business travel to the extent possible, 
also from a cost perspective.

•	We added several new features to our 
software, like AI powered decarbon-
ization suggestions, to further enable 
our customers to measure, manage 
and reduce their emissions. We will 
continue strengthening this in years 
to come.

•	We established an Omnibus-
taskforce to monitor the market 
situation given the changes at EU 
level, allowing us to stay responsive 
and agile. The taskforce has now 
been discontinued as more clarity 
has emerged.

•	 Internally, we have held workshops, 
strategic discussions and developed 
an updated product plan to respond 
to legislative changes from the 
EU. This positions the company to 
integrate e.g. the amended ESRS into 
its reporting solution during 2026 
and to further evolve its offering from 
a compliance-focused approach 
towards supporting broader business 
value for customers, in line with 
the Omnibus simplification- and 
competitiveness-agenda.

Targets 
E1-6

Position Green has not yet adopted a 
finalized emissions reduction target. 
Nevertheless, we track the effectiveness 
of our policies and actions by monitor-
ing the development of the GHG emis-
sions, as well as the emission intensity 
based on both net revenue and FTEs. 
We want to achieve a zero increase 
in emission intensity per employee 
year-on-year. This year, we had a 37% 
increase in this metric, mainly driven by 
reduced total employee number.
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Energy consumption (E1-7)

Energy consumption and mix 2024 (MWh) 2025 (MWh) Change

Total fossil energy consumption (MWh) 21.68 36.56 +68%

Share of fossil sources in total energy 
consumption (%)

4.88% 6.31% +1.43 pp

Consumption from nuclear sources (MWh) 22.66 7.61 -66%

Share of consumption from nuclear sources 
in total energy consumption (%)

5.10% 1.31% -3.79 pp

Fuel consumption for renewable sources, 
including biomass (also comprising industrial 
and municipal waste of biologic origin, 
biogas, renewable hydrogen, etc.) (MWh)

0 0 —

Consumption of purchased or acquired 
electricity, heat, steam, and cooling from 
renewable sources (MWh)

399.92 535.36 +34%

The consumption of self-generated non-fuel 
renewable energy (MWh)

0 0 —

Total renewable energy consumption (MWh) 399.92 535.36 +34%

Share of renewable sources in total energy 
consumption (%)

90.02% 92.38% +2.36 pp

Total energy consumption (MWh) 444.26 579.52 +30%
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Robin Orset Kålås
Sustainability Manager 

Despite a slight increase in 
emissions compared to last year, 
mainly driven by an increase in 
purchased goods and services, 
it is encouraging to see that our 
efforts to reduce business travel 
have had a substantial impact on 
related emissions.
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GHG emissions (E1-8)

Scope 2024 (tCO2e) 2025 (tCO2e) % change 

Scope 1

Gross Scope 1 GHG emissions 0 0 0%

Percentage of Scope 1 GHG emissions from 
regulated emission trading schemes (%)

0 0 0%

Scope 2

Gross location-based Scope 2 GHG emissions 11.12 16.83 +51.36%

Gross market-based Scope 2 GHG emissions 55.46 62.01 +11.81%

Scope 3

Total Gross indirect (Scope 3) GHG emissions 601.94 625.99 +4.00%

1	 Purchased goods and services 313.27 410.45 +31.02%

3	 Fuel and energy-related Activities  
(not included in Scope 1 or Scope 2)

6.20 9.38 +51.44%

4	 Upstream transportation and distribution 0.01 0 -100%

5	 Waste generated in operations 3.60 2.86 -20.55

6	 Business travel 193.31 144.70 -25.15%

7	 Employee commuting 84.93 53.69 -36.78%

11	Use of sold products 0.63 4.90 +683.07%

GHG Intensity

2024 2025 % change 

Total GHG emissions (tCO2eq/mNOK) 
Location-based

1.39 1.54 +11%

Total GHG emissions (tCO2eq/mNOK)  
Market-based)

1.41 1.60 +13%

Total GHG emissions (tCO2eq/headcount)
Market-based

1.27 1.74 +37%

Scope 2024 (tCO2e) 2025 (tCO2e) % change 

Total emissions (tCO2eq)

Total GHG emissions (location-based) 613.06 642.82 +4.85%

Total GHG emissions (market-based) 657.40 688.00 +4.65%
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Accounting principles

Direct GHG emissions  
(scope 1)

Position Green does not consume energy directly, nor do we have 
company cars, thus we do not contribute to scope 1 emissions.

Indirect GHG emissions  
(scope 2)

Scope 2 emissions are reported based on the GHG Protocol and include 
indirect GHG emissions from the generation of power and heat purchased and 
consumed by Position Green. 

Data from heat consumption is measured in MWh and collected in a global 
digital ESG data platform. In the case of missing activity data, the heat 
consumption has been estimated using the average consumption of heat 
per FTE for the given office where data was not obtainable. Extrapolation to 
obtain the average has been calculated based on offices that had activity data 
obtained from suppliers.

Scope 2 emissions are primarily calculated as the power volumes purchased 
multiplied by country-specific emission factors, considering any available 
documentation on renewable electricity. Location-based emissions are 
calculated based on average country-specific emission factors.

Location-based scope 2 emissions are calculated using the following formula: 

Total GHG emissions location-based (tCO2eq) 

= Gross Scope 1 + Gross Scope 2 location-based + Gross Scope 3

Market-based scope 2 emissions are calculated using the following formula: 

Total GHG emissions market-based (tCO2eq) 

= Gross Scope 1 + Gross Scope 2 market-based + Gross Scope 3

The scope 2 emissions for 2024 have been recalculated from last year’s report 
to account for the acquisitions of Greenomy, Morescope and Factlines. The 
acquired companies have been included in the GHG accounting as if they were 
part of Position Green for the entirety of 2024 and 2025. This is done to give 
best possible comparability between years. 
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Indirect GHG emissions  
(scope 3)

Scope 3 emissions are reported based on the GHG Protocol. Position 
Green considers the principles and provisions of the GHG protocol 
accounting and reporting standard. 

Position Green screens its total Scope 3 GHG emissions based on the 15 
Scope 3 categories identified by the GHG Protocol Corporate Standard 
and GHG Protocol Corporate Value Chain (Scope 3) Accounting and 
Reporting Standard (Version 2011). Our two significant categories are 1. 
Purchased Goods and Services and 6. Business travel:

•	 Category 1: The minimum reporting boundary is defined as 
reporting cradle to grave emissions of purchased goods and 
services. Position Green reports all goods and services purchased 
by the responsible office manager of each office. This includes the 
operational expenses of all offices. 

•	 Category 3: Calculation is done through applying country-specific 
emission factors to collected or extrapolated consumption data 
(kWh).

•	 Category 4: Calculation is done through tonnage/km emission 
factors applied to distance and weight-based data.

•	 Category 5: Collected weight data from building managers and 
extrapolated to offices with no data available based on FTEs. 
Applied percentages for waste treatment for each country and 
consequently appropriate emission factors.

•	 Category 6: Position Green accounts for business travel emissions 
using an activity-based methodology, with a minimum boundary 
covering transportation carriers (i.e. Scope 1 and Scope 2 emissions 
of the transport providers). Primary data is collected via travel 
agencies used by individual offices, including distance travelled by 
transport mode and the number and location of hotel stays. Where 
data is incomplete or unavailable, emissions are estimated using 
a proxy approach based on the 2024 biannual Business Travel and 
Employee Commuting Survey distributed across the workforce.

•	 Survey results are combined with FTE data to derive an emissions 
intensity factor (emissions per FTE), which is applied to fill data 
gaps. This approach assumes survey responses are representative 
of typical travel behaviour and that emissions scale proportionally 
with FTE.

•	 Category 7: Employee commuting emissions are calculated using 
a survey-based activity methodology. For H1, data is collected 
through a company-wide survey capturing commuting modes, 
distances, and frequency. Due to significant structural changes, H2 
emissions are estimated using an extrapolation approach based on 
an emissions intensity per FTE derived from 2024 data, consistent 
with the proxy methodology applied in Category 6. This intensity 
factor is applied to current FTE figures to estimate emissions. While 
the 2024 dataset is largely representative of commuting patterns 
and regions in which Position Green operates, the approach 
assumes that historical commuting patterns are representative 
and that emissions scale linearly with headcount, acknowledging 
potential uncertainty from organisational and behavioural changes

•	 Category 11: Collected through data on our software uptime used 
by customers, average electricity consumption to keep a web 
based application running, and split of electricity grids based on our 
customers’ geographic distribution.

Total GHG emissions intensity based on net revenue is calculated by the 
following formula: 

Total GHG emissions (tCO2e)

Net revenue (Monetary unit)

The scope 3 emissions for 2024 have been recalculated from last 
year’s report to account for the acquisitions of Greenomy, Morescope 
and Factlines. The acquired companies have been included in the GHG 
accounting as if they were part of Position Green for the entirety of 2024 
and 2025. This is done to give best possible comparability between 
years.
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Emissions excluded from Total  
GHG emissions.

In 2023, we assessed all operational expenses not handled by office 
managers. These were received from the Finance department for all 
entities, representing expenses such as accounting fees, consultancies, 
or external training. The services procured have been categorised and 
multiplied by relevant emissions factors using the spend-based method. 
The result however turned out to be significantly higher than expected 
and therefore deemed unrealistic. We have decided to exclude those 
emissions from our total reported carbon footprint for the following 
reasons:

•	 As the expenses accounted for are strictly connected to the growth 
of our business, we are unable to put any reduction target on them.

•	 By using the spend-based method, we are putting the calculation at 
a high risk of inaccuracy due to the known low quality of the method 
mentioned.

•	 Position Green’s business functions and offices are in cities with 
price levels higher than global averages (e.g. London, Oslo, New 
York), therefore the emissions derived from our operational expenses 
are inflated and non-comparable to other similar businesses located 
in other countries.

GHG intensity Headcount number used for this metric is 321, in line with the number 
presented under S1.

Emissions intensity is based on actual emission numbers and not 
pro forma, to make it correspond to the revenue numbers included in 
the financial statements. The emissions numbers used for 2024 is 
455.89 tCO2e for location-based and 462.24 tCO2e for market-based. 
These numbers do not include emissions from Morescope, Factlines 
or Greenomy, since the revenue number reported in last year’s financial 
statements only included PG numbers. The emissions used for 2025 is 
539.15 tCO2e for location-based and 557.34 tCO2e for market-based. 
These numbers include Greenomy numbers from 1. August, and 
Morescope/Factlines numbers from 1. November, in line with what has 
been done for financial reporting. Estimation have been made where we 
only have full-year numbers from the acquired companies.
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Recalculations

The following numbers for 2024 have been restated 
from last year’s report due to integration of acqui-
sitions and findings of smaller inaccuracies in last 
year’s data:

Total fossil energy consumption Last year: 6.53 This year: 21.68

Share of fossil sources in total energy consumption Last year: 4.34% This year: 4.88%

Consumption from nuclear sources Last year: 21.28 This year: 22.66

Share of consumption from nuclear sources in total energy consumption Last year: 14.14% This year: 5.10%

Consumption of purchased or acquired electricity and heat from renewable sources Last year: 122.68 This year: 399.92

Total renewable energy consumption Last year: 122.68 This year: 399.92

Share of renewable sources in total energy consumption Last year: 81.51% This year: 90.02%

Total energy consumption Last year: 150.50 This year: 444.26

Gross location-based Scope 2 GHG emissions Last report: 10.7 This report: 11.12

Gross market-based Scope 2 GHG emissions Last report: 17.1 This report: 55.46

Total Gross indirect (Scope 3) GHG emissions Last report: 541.4 This report: 601.94

Category 1 Purchased goods and services Last year: 209.2 This year: 313.27

Category 3 Fuel and energy-related Activities (not included in Scopes 1 or 2) Last year: 5.4 This year: 6.20

Category 6 Business travel Last year: 254.7 This year: 193.31

Category 7 Employee commuting Last year: 67.8 This year: 84.93

Total GHG emissions (location-based) Last year: 551.5 This year: 613.06

Total GHG emissions (market-based) Last year: 558.5 This year: 657.4
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Our assessment found that we have 
eligible activities falling under the 
objectives of climate mitigation and 
climate adaptation, with 67% eligible 
turnover (up from 48% in 2024), 98% 
eligible CAPEX (up from 97% in 2023) 
and 100% eligible OPEX. As in 2024, we 
have deemed none of our activities in 
2025 as aligned.

EU Taxonomy

We have assessed Position Green’s business operations in 
relation to the EU Taxonomy and the economic activities outlined 
in the Climate- and Environmental Delegated Acts.
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Objective Turnover
mNOK

Capex 
mNOK

Opex
mNOK

Taxonomy eligible not aligned activities 236.25 46.93 75.81

8.2	 Computer programming, consultancy and related activities CCA 46.93 54.09

8.2	 Data-driven solutions for GHG emissions reductions CCM 229.94

9.3	 Consultancy for physical climate risk management and adaptation CCM 6.31

7.7	 Acquisition and ownership of buildings CCM 21.72

Taxonomy non-eligible activities 115.46 0.86 0

Sum taxonomy eligible and non-eligible activities 351.71 47.79 75.81

 67% 98% 100%
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Included in our eligible turnover are 
the following: 

1.	Net turnover derived from advisory 
service related to physical climate 
risk assessments, scenario analysis, 
and strategies for managing physical 
climate risk (ref. 9.3 Consultancy for 
physical climate risk management 
and adaptation). 

2.	License fees and net turnover from 
onboarding/customer success 
supporting our software solution 
related to GHG emission collection 
and reporting enabling emission 
reductions for our customers (ref. 
8.2. Data-driven solutions for GHG 
emissions reductions). 

As part of our services, we also 
have activities that qualify under 
the economic activity for education. 
However, the turnover from this as an 
enabling activity is determined to be 
insignificant and deemed not material. 
We have no CAPEX or OPEX related to 
our educational services.

In the EU Taxonomy, the economic 
activity 8.2 Computer programming, 
consultancy and related activities is 
an enabling activity under the climate 
adaptation objective, which only allows 
for reporting CAPEX and OPEX. For this 
activity, we have included, as eligible 
CAPEX, all our capitalized product devel-
opment costs. Included in the reported 
eligible CAPEX is also the cost for our 
data driven solutions for GHG emission 
reduction, as it is not possible to sepa-
rate this from the total. 

As eligible OPEX we have included main-
tenance/R&D costs related to the oper-
ations of our software portfolio. Other 
expense components in PG’s financial 
statement, such as marketing and 
most general and administrative costs 
(salaries) do not meet the definition of 
operating expenses in the EU Taxonomy 
and are excluded. 

For the economic activity 7.7 Acqui-
sition and ownership of buildings, we 
have included our non-capitalized rental 
costs of our offices as eligible OPEX (we 
apply national GAAP and do not capital-
ize right-of-use assets for office leases). 

The EU Taxonomy Regulation and the 
Delegated Acts issued thereunder con-
tain wording and terms that are subject 
to considerable interpretation uncer-
tainties and for which clarifications 
have not yet been published in every 
case. Position Green is therefore closely 
monitoring the ongoing development of 
the EU Taxonomy and will continue to 
review the group’s eligibility and align-
ment reporting going forward. 

We conduct due diligence in line with 
the OECD Guidelines for Multinational 
Enterprises and the UN Guiding 
Principles on Business and Human 
Rights. As such, consider us to be 
aligned with the Minimum Safeguards 
concerning Human rights and Labour 
Rights; Anti-corruption; Fair Competition 
and Taxation. We have not been found 
liable in court to any of the minimum 
safeguard topics. 

For more information on our compliance 
please refer to the Social information and 
Governance information sections of this 
report.
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Position Green is committed to 
conducting business with integrity and 
in accordance with ethical standards. 
While operating in a low-risk industry for 
corruption and bribery, the company is 
exposed to reputational risks through 
associations with customers or partners 
involved in unethical practices.

To address these risks, Position Green 
has established policies and proce-
dures covering anti-corruption, ethical 
conduct, and whistleblowing. These 
are supported by training, due diligence 
processes, and clear guidelines for 
employee behaviour and business 
relationships.

Through these measures, Position 
Green aims to prevent, detect, and 
respond to potential misconduct, 
ensuring compliance with applicable 
laws and maintaining trust among 
customers and stakeholders.

G1 Business conduct

We embed clear standards, controls, and 
accountability to safeguard integrity, manage risk, 
and protect long-term value.

breaches of CoC
breaches of anti-trust laws
breaches of competition laws
incidents of bribery
incidents of corruption

0 reported...
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Sales
Senior leadership
Finance

At-risk functions relating to 
corruption and bribery



Impacts, risks and opportunities 
IRO-2

Identified IRO Type Description

Corruption and 
bribery

Reputational risk arising 
by association from 
unethical customer 
behaviour

Risk Associating with customers involved in unethical or 
illegal practices may harm Position Green’s reputation 
and license to operate, leading to loss of customers and 
revenue.

Current financial effects: Position Green has not 
identified any current financial effects related to this risk 
in 2025.

Anticipated financial effect: The potential magnitude 
of this risk is assessed to be very high. We have not 
yet quantified the financial impact of this risk, as no 
resources have been allocated. We expect to do so in 
line with the phase-ins outlined in ESRS 1.

Policies

Our policies are described on pages 
22-23. The table below demonstrates 
our policy coverage of IROs within 
material topics in this chapter.

Corruption and bribery

Code of Conduct Prohibits involvement in any form of corruption or bribery, and outlines 
what is considered a violation of the Code.

Informs about the whistleblowing channel, how to use it, and commits 
the company to non-retaliation

Ethical Guidelines Guidance to screen for gross corruption and other serious financial 
crime in selecting customers and business partners

Whistleblowing policy Outlines the purpose of the whistleblowing channel, when to report, 
how to report, and opportunities for anonymity.

Process to handle complaints further described in S1 chapter.

Anti-Corruption 
Policy

Outlines what corruption is, and the company’s opposition  
to all forms of it
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Actions 
G1-2

Position Green operates in a low-risk 
industry for corruption and bribery, but 
certain functions within the company 
face higher exposure due to interactions 
with external stakeholders, procurement 
decisions, and financial oversight. These 
could be functions like Sales, Finance or 
Senior Leadership. 

Position Green has established a 
comprehensive framework to prevent, 
detect, and address corruption and 
bribery, ensuring compliance with 
ethical business standards and 
regulatory requirements. 

Position Green proactively mitigates 
corruption risks through mandatory 
anti-corruption training for all employ-
ees, ensuring they understand the 
principles of ethical business conduct, 
conflict of interest management, and 
compliance with anti-bribery laws. The 
company enforces strict policies on 
gifts, hospitality, and third-party engage-
ments to prevent unethical influence in 
business dealings. Regular risk assess-
ments and due diligence processes are 
conducted on suppliers and business 
partners to identify and mitigate poten-
tial corruption risks in the value chain.

Targets 
G1-3

Position Green has not set any targets 
related to business conduct. We see 
these things as license-to-operate and 
will continuously work towards main-
taining zero incidents of poor business 
conduct (e.g. incident of bribery and 
corruption or breach of CoC).

Metrics 
G1-4

There were no reported breaches of the 
Code of Conduct in 2025. No incidents 
relating to human rights, fraud, corrup-
tion, bribery or breach of anti-trust or 
competition laws were reported in 2025. 

Position Green did not receive any 
convictions or fines for violation of anti-
corruption or anti-bribery laws, nor has 
it been the subject of any legal actions 
relating to corruption or bribery in 2025.
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Appendix

Core elements of due diligence Sections in the Sustainability Statement

a)	 Embedding due diligence in governance, strategy and 
business model

Section about governance structure (GOV-1 + GOV-2)

Sections about IROs (IRO-2) in topical chapters

b)	 Engaging with affected stakeholders in all key steps of the 
due diligence

Section about stakeholder engagement (SBM-2)

Section about processes for engagement and remediation (S1-2)

c)	 Identifying and assessing adverse impacts Section about Double Materiality Assessment process (IRO-1)

d)	 Taking actions to address those adverse impacts Paragraphs about actions in topical chapters

Section about processes for engagement and remediation (S1-2)

e)	 Tracking effectiveness of these efforts and 
communicating

Section about processes for engagement and remediation (S1)

Sections about targets in topical chapters

Sections about metrics in topical chapters

Statement on Due Diligence
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Robin Orset Kålås
Sustainability Manager  

robin.kalas@positiongreen.com

Simon Taylor
Senior Director

simon.taylor@positiongreen.com

All disclosures mentioned in this report will be available on our website:

positiongreen.com/about/our-impact

La
yo

ut
 &

 p
ro

du
ct

io
n:

 k
in

gd
es

ig
n.

no

Malmö
Jagaregatan 4
211 19 Malmö
Sweden

Oslo
Wergelandsveien 7
0167 Oslo
Norway

Copenhagen
Nyropsgade 37, 5th
1602 Copenhagen V
Denmark

Stockholm
Drottninggatan 71D
111 36 Stockholm
Sweden

Gothenburg
Mårten Krakowgatan 2
411 04 Göteborg
Sweden

London
Fora, York House
221 Pentonville Road
London N1 9UZ
United Kingdom

Brussels
#SustainableHub
Rue du Commerce 72
1040 Brussels
Belgium

Berlin
Wattstraße 11, 1 OG
13355 Berlin
Germany

Amsterdam
Gustav Mahlerlaan 308
1082 ME Amsterdam
Netherlands

Helsinki
c/o Norvestor
Erottajankatu 2
00120 Helsinki
Finland

mailto:robin.kalas%40positiongreen.com?subject=Contact%20from%20PG%20Sustainability%20report%2025
mailto:simon.taylor%40positiongreen.com?subject=Contact%20from%20PG%20Sustainability%20report%2025
https://www.positiongreen.com/about/our-impact
https://kingdesign.no

